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With consumption upgrading, there is an infinite value-added space in the domestic market.
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Market base and policy support are provided from the historical opportunity of the construction of
Hainan free trade zone and international tourism island.
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Based on the Spring-Festival goods consumption, meet the consumption needs of the
citizens and migratory-bird populations in the Spring Festival
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Expected Effect
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China (Hainan) International Famous Brand Discount show
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Purchasing global superior brands, celebrating high-quality and healthy festival
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